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The first few months of the new administration has come and gone and there has been so much ink
spilled on that topic we do not need to add to it. Instead, let’s look at something we have noticed
picking up some momentum recently. It has to do with the way news and information in general is
reported and absorbed. There are a lot of ways to get news and information out there. And they all
seem to have a particular perspective that shows up in the way they provide the information to us.
Let’s lump all these outlets and sources together and call them information providers.

Of course, the nature of most news is that is has some impact to someone, someplace, or something.
It also seems to be the nature of the news that “bad” storylines tend to grab our attention more than
“good” stories. So, it should not be surprising that there seems to be most of the information providers
seem to have more news or information that is tilted that way. After all, they are competing for your
attention and if that is what grabs most people’s attention, that is what they will provide. We are
reminded of the movies in which a grizzled publisher is yelling “if it bleeds, it leads”.

It may, or may not, be true that each information provider has some degree of perspective or bias. It
is probably also reasonable to assume that people tend to gravitate towards utilizing those providers
in which that perspective is like their own. This is comfortable and can seem to confirm one’s views
when they hear them repeated and reinforced daily. I think many of us tend to go these same sources
consistently without looking for other outlets. While efficient, this may lead us to be somewhat
myopic in our views and possibly even oblivious to other viewpoints. To be fair, it is possible, if not
likely, that many times neither the provider nor the consumer of the information is even aware this
tendency. None of these habits is necessarily done with intention of avoiding other views, but at the
end of the day that is what may happen. You might even call it something like “tunnel vision” when
it comes to what information one receives, how it is reported, and how it is interpreted.

Technology has been culpable in this evolution of new reporting. Not too long ago there were minimal
sources. Newspapers and a few TV networks. We can argue about any bias, or agendas, they may,
or may not have had in their reporting. But since they did not have to compete as aggressively for
your attention, they could be a bit less dramatic in their presentation. I would argue that they had to
attempt to appeal to a broader swath or public viewpoints, so in general tended to provide the
information in a manner that did not tend to “take a side”. Counter that with today, where it seems
that many information providers are specifically targeting those with a specific viewpoint.

Where is all this going? I am not sure, but I think it does have the effect of segmenting the public into
sub-sets of people that have a specific viewpoint on a topic, are provided daily with confirmation of
those viewpoints, and do not access other perspectives. (Sounds a little like Congress to me). A
recent survey of 900 global business and economic leaders by the World Economic Forum listed
misinformation and disinformation as the leading global risk over the next 2 years. The proliferation
of what is broadly called fake news, falls into this category. Societal polarization was listed as number
4, and I would say those are connected. By the way, for what it is worth, extreme weather events was
number 2 and state based armed conflict was number 3.

From an investing and planning perspective we would say it is important to make every effort to be
aware of our personal tendencies when looking at and interpreting information. It is also important to
confirm the validity of any news. As former President Reagan often said, “trust...but verify”. In
addition, we think it is worthwhile to consider news and other information from as many perspectives
as possible. Doing so may never change your opinion, but there is little harm in having a better
understanding of other views. It may also have the effect of presenting hidden risks or benefits in the
decisions you are making. Thanks for allowing us to help, please feel free to call anytime.
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At some point over the years, you have probably called in and
spoken to Lisa, the group’s Wealth Management Associate.

We are happy to announce that Lisa is moving toward the advisory
side of our practice! As part of that transition, in addition to other
responsibilities, she will be periodically joining client meetings as
she “learns the ropes”.

Lisa has been an integral part of the Riverwood Group since 2016
and with Morgan Stanley since 2014. She holds her security
licenses (FINRA Series 7 and 66) and Insurance licenses (Life,
Health & Annuity).

Lisa Di Piazza
Wealth Management Associate.
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